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Look What They’re Saying about AWDI:

Consumer Reports Recommends finding Installers at AWDI
“Even the best windows won't deliver the look or

comfort you expect if they're installed poorly.

Look online for certification from the American

Window and Door Institute".
Consumer Reports Magazine; January 2015:
http://www.consumerreports.org/cro/home-windows/buying-quide.htm)

A.M. Best: AWDI Members and Installers get more
favorable insurance rates “...it is a positive
underwriting sign if the insured is a member (of AWDI)
and the insured's workers are certified.”

A.M. Best Company’s guide to underwriting Risk Insurance.
October 2014: (http://www.multibriefs.com/briefs/awdi/Special.pdf)

EPA/EnergyStar Version 6 Installation Resource
All of the required elements (for compliance with Version 6) are present when the entirety of the
documents are considered AWDI’s WIXSYS Program EPA acceptance confirmation, September

2014. Seek out trained professionals. Ask about certification from the American Window & Door Institute (AWDI).
EnergyStar Sept. 2014._http://www.energystar.gov/index.cfm?c=windows_doors.pr_buying_installing







5 Ways AWDI Can help You

m Differentiation
m Sell Against Your Competition



5 Ways AWDI Can help You

m Consumer Reports Magazine
Recommendation-10 straight years!

m The most trusted independent consumer

magazine/resource says trust
AWDI Certified Installers



5 Ways AWDI Can help You

m Use Government Registered Certification
Mark

m Same influence as Energy Star or UL Labs
and other marks.

m 2-Free Certifications when you become and
Approved Dealer




5 Ways AWDI Can help You

m Enjoy Affiliation with Energy Star Partner

= Only installer organization recognized by
Energy Star, EPA and DOE as stakeholder in
Directive 6 initiative in window installation

EPA

Accepted for
Compliance



5 Ways AWDI Can help You

m Make More Money

m Consistent installation even with subs
reduces service and call backs

= More than Double allowable Energy Tax
Credit

m Strong In-Home presentation that completes
the sale

m Offer up-sell installation features and benefits



Opportunity One- Endorsement

m When selling intangibles in a
competitive market, strong,
consumer identified, third-party
endorsements can gain leads and
sales.



Opportunity One- Endorsement

m Perhaps the
Most
influential
consumer
media IS:



Opportunity One- Endorsement

m Look what they’ re
saying about AWDI
members:



Opportunity One- Endorsement

m Put the
endorsement
in your ads:



Opportunity One- Endorsement

m Carry it into
the home -



Opportunity One- Endorsement

m Verify on the
Internet.



Opportunity One- Endorsement

m Become an AWDI Approved Dealer

m Be listed on the AWDI site and be
recommended directly

m [ake advantage of
the Consumer Reports
recommendation in home

= Join today!



Opportunity Two- Selling Service

m ...and, remember?

Consumer awareness
through Consumer
Reports and other
efforts

Consumer Reports - 2007-2017



How To Capitalize on the Opportunity

* Certify your Installers so your customers
feel confident and you avoid callbacks

* Have your installers
proudly show their Certificates.

« AWDI.com verifies their
status as Certified Installers.

« AWDI provides 2-Free Certifications
($300 value) when you become an Approved
Dealer



Profitable Opportunities




